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7  Submit your homework here. In English. No limit on the number of words.

SFEEE:

when it comes to Dunhuang,we can all think of a person — Fan Jinshi. | have watched the video.Through
the video,| find the firm and persistent
woman throw herself into the breach.In those backward times,when the state would arrange for someane to go to Dunhuang,a few people wan
to go.But Fan Jinshi stood out.She gave up a lot of things for it.For example, she had little time to accompany family.She was not dressing
herself.She devoted herself to Dunhuang.She want more people to know the culture.ln order to hand down the Dunhuang,She came up with th
digital Dunhuang.This contributed greatly to the preservation of Dunhuang culture.Even so,She gave almost all of the prize money she had
earned over the years to the Dunhuang research Institute.She hapes to do all she can to contribute to the cause of Dunhuang.Like Fan Jinshi, we
should stick to our hearts and keep our feet on the ground.
History is fragile because it is written on paper and painted on walls. History is strong, because there are always a group of people willing tc|
protect the truth of history, hope that she will never fade.
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Jinshi stood out.She gave up a lot of things for it.For example, she had little time to accompa
voted herself to Dunhuang.She want more people to know the culture.In order to hand down *
ang.This contributed greatly to the preservation of Dunhuang culture.Even so,She gave almost
e years to the Dunhuang research Institute. She hopes to do all she can to contrlbute to the cz_

7 18:54

oday | W|ll intreduce tojyou the breakfasticultureli
WILEL I




B2

i 4t B iRk K

IRIZHR
(K FFHD

#H ¥ BN SEIESER
WE AW _ZEEFRIEL
XRRHIN___Ees

% R BE 40 0823405/6/7




— RESEERT

REE AR

CR AT 25 ST | ARG 0843101

IR

EEEa Rt A T2 SHEILS Ul P 45 i

22\

i FH okt

I 5 HELA G HAE T ™) £He5, Jbnt @%3A Hht, 2020 4F

THRILE

PR RS 2 PHZ 56 ZEIE
RPN A 22N 56 S 47 56 St

K S/

H 22
2EEF (10
@)

a2 Y0

AN 0 20 C1090) | fEZR2E>) 220 ¢ YO

HAl 22k (900

AR HAL

CERET SR 1 N ST IR LA LIRS . R A A B E 5 I %K.
o 25 AT [ B B2 2 AN SCAG T SEEE DT T I AR AN B e, A RGER I AR
ML S PERURT R

ZURRERT ATV IR B 2 AR AT AT . S5 a0, Bdy B2
G BERSEATRENGR; 9152 A IR0 52 S TR A IR il R 152 2
2 B S IEL N TR F 5 2RI SE 5 A o R, IR AIE A R
FSHAFIR, BFRASE AR B, B SIS I AETT .

UREE H A7

ZHRE L CEE = 55 A AR S o B [ 5hn ) (Rl v =5
FRABINEE T AR LA vEdE, Dlsgddn, il
A, RSO RO S AR, BUTEE SN, KA S SRt
WZAEANLFIRMS &, FRN BRI BBOTER, @2 Mg B,
A MAMREEETNENTBL K2 T 5 H b

IR E AR FARR S MBI HE HIE 5 RIEMESTS; IR 515K
RIS KA AT R 1 R S5 s B AR BB AR s 1 7 95 i sh 2 A
AT 5] o

RES bR W20 A Es LRI S5 AE ST R br. eskme s, [
BANEERE S W10 Whil BIERES: H ARG FIER ).

BEHR: ARANFEE, BERFEX ATV S AE . %R, JFR
W ES] s AAERSGERIN, IEFRHER. NE. M EFk
J By e A




e RS A | wm
(EWEEBEL)
KEFE

1 Unit 1 Introductions 1-2 8

2 Unit 2 Work and Leisure 34 6

BRI 3 Unit 3 Problems 4-5 6
L& 4 Unit 4 Travel 5-6 6
FidE 5 Unit 5 Food and Entertaining 7-8 6
6 Unit 6 Buying and Selling 8-9 6

7 Unit 7 People 10-11 6

8 Unit 8 Advertising 11-13 6

9 Unit 9 Company 14-15 4

10 Unit 10 Communication 16 2

Hl 56 20

1. TBLAEF BB G, BUTHESRERIE, it

AR PIHERAERESS, FAm RE ., il 2. R, i

R MBS IS ARG TS5, LA S22 > M ERE S /I H K.

2. PBL i BB B e DLin Oy Rl BT N HE 55 1E, £

HORLIE 2 (1) 1) 8 F AT HGUR B RIS, T T b B 2 A R K

wET 3. EMERES: WJRR S A, kst AR B AR

z%i 4. BRHFD: BB 2 B M Fre T
% B, SRR A S SO, T G, AR

G R
5. REIFEE: XK B TR G B 1 B S g Bl AT e, BE4T
AERER A BB E .
6. 73 EHEEL: ABIEICT AN A S A A TR 2 ST R SR T H 115
o, SR AL TR 2 2T R, A AN R AR




HETT
X F
B57

|

1 AW BERME ppt. BHEIB S NS, —H0 BHELFRE,

— 8 B EME R PPT WA R R (B N R BB SN,
FTTF M BER:, RRC, &, s B 4,

2. M AELMEHETE, Wb ERE MOOC, A 7 2]l S5 RINEL
SR, FIFH WeChat. QQ+ HLFIB{IFEE A% ALL FA&RE, KT 4
b AR AT R P RS K ROEAE G Y, BEE, A, USRS
3ZHZEME, s BWokESs:

4. FIRSEY), WA R R Sepbean & MRS (B0 R 7 i, BREF N
PARSCI = B AR B, AT BT S AR, LRI B
WA,

SV
frigeit

L ZIRFEE T AL OUREE, 7 OB, FIE 110 380, 135

2. A P 2% 5 1% T PO T A 2 R R K

3. RGBT RE J7 20 H P ST xS0%+ A B R R 4R x50%= 117 & 4t

100%#4) i, o

(D PG E B 8. | B R, AR, RES S
B BRI AEMY T8 B S o AR 0 S A

@) FR N PLZW LB WT S EE: NE. TIESKRN. ki
HHE, SM5HE. 5. AW, TE. A, HiES,

Q) BB UTEER . HEE ., FEEAE. PR ERE. fEEE
Bl opTss, BAMEARDTHA. ARG, BAR. SRR 5
BRI K o

) <G L2108 15%, 85 I HBIZI5R 20%, A 55 e FE I H i 24
N“457%, “HEHIELHIZ Y 20%.




HER
BT R
5H M

T BE

[1] E£324F, FSIELEHRE 1IIM] B BigFIMERE HRAL,
2011.

[2] 5 R FH. Writing Practice for International Business English[M]._I-
i bR R AR 2015.

[3] DU 5. T 55 B IR (55RO [M]. 3B BRBOR A H AR AL,
20009.

[4] Sighas. IR 55 B 455 BAE M. Jbat: F B ROR S R
#, 2010.

[5]1 E4&%, HCPr. SeH RS 0E ELPR 515 R S /EM]. B
UK Wikt 2016.

2 EBEIR

[1] http://www.xinhuanet.com/english/ (H /X 9 3 i)

[2] http://www.chinadaily.com.cn/ (" [E H $i% 5 [ I 5 SCHiR)

[B]EHuFE 5. ZR (LREMSHRIE) . X A& RS, R
MOOC App.

[4] HASE FER GEORIETE ST W0 RO R B A % 2138 App.

[5]1FMIEEE, Rk (CRERSIEE) , XHNRTTR T RS, FERFEFE
PR

[6] “#>) 5 [H app |5 URFE 3 RUAH S B 7 B UK.

[7] BUFNEF R AT HUAE XSG ST

[8] A% B PE I FEL 1 B U Ehln CONKT b ) B4R R 55



http://www.xinhuanet.com/english/
http://www.chinadaily.com.cn/

HE¥
A =H
SECRES

L B30 A R A RN R T ). BT
STINE, FEEMEAETRN, TR, HiE S
%, FOTAERA PRI : e, TR (A
HLSEIT 1) P43 55 55 0 5T BEOOR 2% ST S 1 e A

2. B30 (R SEILAUR A AR IOE S A IS, I L S{E
S SR BN R A TR, R SR LT
M1, RSO 04 ok MRl SCbe, DA e
2.

3. BRI ZRe 2 7 05 SR 2 21 B 5 B DR R T
fF, SR BT R — AU . I I I T A
e e 5 R A SR 0 2 ELRR, 01— A A B A S
i, ASHISOCAE R, B ARG 2 2 ST A
W, TRREE O, T RESUTIRE P, SRR

4. GORVEEI: ARG K BRI IN T AN 4
FETRARA, YA RS IR A TS, BT DL L K
VORISR S U A2 7 95 . BOTI% 35 M0 T4 R P 02 50 1
SEHRU, HIRE AR MR A

5. SEBR: UBERH, DIFEGRE. AR IERRATE, SEA5R
WOll K36 (POCIB) 54 [Fl 545 v i 0137 611 il A5
(OCALE) , “I SN UHE bR HCH(F h 4, 47 4 51411 3%
RSB TERE e L SRR E RO RE S0 2 A 00 e B TSR T o 45 92 B
LRI, SRR, (BB IR B R S R e
%3], SRR -

HEFEAARBAEAE, BUTLAUNEIR M B2 B Eeh T,
AW, S HN AL




—. BOTHR

BT Unit 1 Introductions R B 6
In this unit, students should be able to
introduce oneself and others in a business meeting
#FE BT obtain a basic knowledge of some famous companies in the world
RZR develop reading skills by reading a variety of documents in different ways
know how to write an e-mail about one of the candidates to their boss
Important points
basic knowledge of some famous companies in the world;
Introduction;
#F meeting skills;
HERER .
letter writing.
Difficult point
reading skills by reading a variety of documents in different ways
Cultivate self-confidence and self-awareness: Help students better understand
themselves and enhance their self-confidence, so as to more accurately express
B themselves in self-introduction.

PN = Cultivate cultural literacy and cross-cultural communication: Cultivate students'
cultural literacy and understand the impact of different cultural backgrounds in
company introductions and communications.

SR PBL,TBL, etc.
. discussion, practice, question-and-answer; case analysis;
MFB multimedia, blackboard, etc.
Offline resources
1. &5 A FH. Writing Practice for International Business English[M]._L¥f: #2218
REF Y RAE.2015.
A 2. B4%, HICF. AR S I0E HE Rk 515 R S EM]. s s H

AL, 2016.
Online resources
1AM Aa B . S0 A

2. https://www.referenceforbusiness.com/history2/55/Landor-Associates.html
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1. Prepare basic information about the globally famous companies before class.
2. Discuss and think: How to introduce people?

e
EES
wit

Part One Before Class

Teaching Contents

Different countries and
pd nationalities \
Introduce yourself S The names of famous \'.\
(Listening and discussion) \ companies in the world \
/ \ A

\ M A job fair in
I Singapore:
Decide on
the

. PR leader \
Introductlos (Reading 1) \
‘ Angela Ahrend and Burberry iy SUCCE‘!SSfUI
candidate for

"‘\\ Business diary: Paul Tribe, e 3| 2iob
"1‘. Paul Watson BN (Case Study)
\ (Reading 2)

§ Introducing yourself and sl introduction /
others |
(Business skills ) Procedures of introducing ‘,"

others

M Meeting new business

From small town to global

 contacts and exchanging

business cards

1. Before the first class, preview new words, expressions and terms.
II. Finish the exercises in “Vocabulary” .

III. List some famous companies you like and say why.

Part Two In Class

I. Requirements for the course learning.

II. Lead- in
Quotation:
“James Bond, Universal Exports.”
— Sean Connery, British actor, in From Russia With Love
“Networking begins with introducing yourselves.” “You never have a second
chance to make a good first impression.”Humans are social animals. To find an
individual choosing to live alone in the world is so rare as to confirm that human

beings need to live amongst each other and group together.




III. Starting up
Aim
Ss get the main themes of the unit.
Design and steps
Interact with Ss. If Ss do not know how to say, use these words and phrases to
help them. Share the latest information.
Leaning contents
1. How to read a Business Card?
2. Job titles. Make the list longer.
3. Talk about yourself.

IV. Vocabulary
Aim

Students learn word partnerships and can discuss some of the issues raised.
Design and steps

This part is assigned to Ss before class and would be checked in class. Teacher
goes round the class and assists where necessary. Encourage Ss to share more
about Chinese companies.
Learning contents
1. Complete the chart of countries and nationalities below using the words from
the box. Add other countries and nationalities.
2. Work in pairs. Ask and answer questions about the nationality of the companies
from the box below.
3. What are the most famous companies in the world, in your opinion? What is
their nationality?

V. Listening
Aim
Ss listen to a managing director in a consultancy and get what he says about

the function of brands and what they have done for Nokia.
Design and steps

1.Explain to students who Jeremy Keeley is and add it to the job title list.
2. Explain consultancy, an organization that sells expertise and advice in particular
areas to other companies.

3. Play the recording once through so Ss can get the main idea; Then play it
again, stopping after each sentence to explain any difficulties

(e.g.manifestation, recognition,perception).




4. Then play it a third time, stopping after each sentence so that students can
complete the exercise.
5. With the whole class, ask individual students for the answers. Explain any
remaining difficulties.
Learning contents
1. Listen to him introducing himself in the first part of the interview and decide
whether these statements are true (T) or false (F). Correct the false ones.
2. Complete what Jeremy says about meeting new business contacts and

exchanging business cards.

VI. Reading 1: From small town to global leader
Aim

Ss read an article about a CEO of Burberry to know her efforts to success and
learn to retell the story.
Design and steps

1. Introduce the background information;

2. Ss skim the article quickly and say the points that are mentioned;
3. Ss read the article and complete the notes in the maps. Then correct the
mistakes;
4. Ss focuses on some important new words, ask Ss make sentences and
paraphrase some difficult sentences;

5. Ss summarize the main idea of the passage;

6. Ss say what they get from the reading.
Learning contents

1. Background information:

Burberry’s success story is based on the simple idea that clothing must
protect you from British weather. Thomas Burberry was only 21 when he invented
the gabardine, a legendary fabric still used in the brand’s collections, a breathable
and waterproof fabric, a real revolution in fashion. The Burberry trench coat in
gabardine was invented during WWI. The functional design includes shoulder
straps for attaching military equipment such as gloves and whistles, grenade rings,
wind breaker flaps and rain flap to allow water to run off the garment.

2. Important words or phrases

3. Paraphrasing

4. Work in pairs. Write five questions about Angela Ahrendts and Burberry.
5.Now work with a different partner. Close your books and ask each other your

questions from Exercise C. See who can remember the most answers!




VII. Reading 2: Business diary: Paul Trible, Paul Watson
Aim

Ss read an article about the two brothers’ new business.
Design and steps

1. Introduce the background information;

2. T focuses on some important new words, ask Ss make sentences and
paraphrase

some difficult sentences;

3. Ss summarize the main idea of the passage;

4. Ss say what they get from the reading.
Learning contents

1.Questions :What is the first thing you do when you go to work or college?
What do you do at lunchtime?

2. Important words or phrases.

3. Paraphrasing.

4.Talk about a company that you know.

VIII. Skills
Aim

Ss listen to conversations to learn key language for introducing and meeting
new colleagues at the first meeting.
Design and steps

1. Require Ss catch the main idea after the first listening. Do not hurry to
complete

the blank filling.

2. While listening to the second time, noticing the useful language.
Learning contents
1. Listen to three conversations about meeting people for the first time.
2. Complete these extracts.

3. Work in pairs or groups of three. Practise the conversation.

IX. Case Study: A job fair in Singapore.
Aim

Ss read the case and decide who will be the person for the job and say why to
cultivate the ability of skills in Human resources.

Learning contents




1.Talk about the people in the profiles.
2. Talk to only one of the candidates.

3. Write an e-mail to your boss about the person you talked to at the conference.

X. Conclusion

Ss learn about various brands, the image of Dior and Real hypermarket. They
learn how to participate in business meetings and master relevant Business English
registers through listening, speaking, reading and writing. They achieve the
learning objectives.
I. Homework
1. Write an E-mail in Case study.
2. Finish Exercises in Unit 1 in the Workbook .
3. Preview the words in Unit 2; Do an interview among classmates, teachers,
friends on the topic of “travelling experiences”.
I1. Extracurricular reading for Ss to have further study

[1] BT, dE S EIY-+4E (1979-2019) [M],Jb5T: H2sRE2E Sk R
ks
2019 4.
[2] gk 3t BB, H R R 1 s R, e S AR R VR, 2019,72(01): 62 -
71.
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http://search.dangdang.com/?key2=%BB%C6%C9%FD%C3%F1&medium=01&category_path=01.00.00.00.00.00
http://search.dangdang.com/?key3=%C9%E7%BB%E1%BF%C6%D1%A7%CE%C4%CF%D7%B3%F6%B0%E6%C9%E7&medium=01&category_path=01.00.00.00.00.00
http://search.dangdang.com/?key3=%C9%E7%BB%E1%BF%C6%D1%A7%CE%C4%CF%D7%B3%F6%B0%E6%C9%E7&medium=01&category_path=01.00.00.00.00.00
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L e Unit 2 Work and Leisure R B 6
In this unit, students should be able to
obtain basic language for work and talk about the most important thing about
work for themselves
2 g get familiar with business routines and know how to make a time schedule
FRESR talk about how they spend their time and their preference for activities with
useful phrases
write an e-mail to express how they would like things to change in working
conditions
Important points
basic language for work meeting the needs of business travelers;
e preference for activities with useful phrases
=% 3=1 Difficult points
paraphrasing;
expressing how they would like things to change in working conditions.
Cultivate the concept of labor and the spirit of dedication: Educate students to
b respect labor and love work.
UIPN= Guide the correct understanding of leisure activities: Develop positive and
healthy leisure styles.
PBL,TBL, etc.
#HEHAA discussion, practice, question-and-answer;
%njzf—ig case analysis;
multimedia, blackboard, etc.
Offline resources
Weng, Fengxiang. Writing Practice for International Business English,
Shanghai: Shanghai Jiao Tong University Press, 2015.
HEEBHR

Online resources
1. http://www.chinadaily.com.cn/
235*@*@%’ %i% «é}%é\ﬁ%%i%» ’ J:?Xj‘&]\éé?}'zj(%, MOOC app.



http://www.chinadaily.com.cn/

1. Search information about the leisure activities and their benefits;
2. Think about this: How to keep the balance between work/study and leisure to
live a happy and meaning life?
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Teaching Contents

Words and expressions for
Pd day, months and dates \

What people want form y
work et
4 (Listening and discussion)

Leisure activities

How to describe a job

Business Diary: Eugene

: Hudson
A typical day of a CEO

Kaspersky —
Work and ® (Reading 1) ;
leisure Describing your routine

N Business diary: Johan
M Roets Eamn
(Reading 2)

Design Inc.:
Resolve

¥ issues with
unhappy staff
(Case Study)

What counts in a job

¥ i
The relations between work [l
/

Talking about work and Pl and leisure

leisure
(Business skills)

Words and expressions for /

work and leisure

Part One Before Class

I. Students preview new words, expressions and terms and finish the exercises in
“Vocabulary” before Next Monday; prepare to do a presentation on Reading 2.
II. Teachers check the assignments note down the difficult points.

Part Two In Class

I. Clearing up difficulties in homework of Unit 1. Ss do News broadcasting.

II. Lead- in
Quotation:
“If you like what you do, it’s not work.”

Maria Fiorini Ramirez, US business executive
I1I. Starting up
Aim

Ss learn what we can get from work and learn to express themselves.

Design and steps
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Ss share their own ideas about what they can get from work. The teacher takes
the notes down and reinforce the words learning after the oral practice is done.
Learning contents

1. What do people want from work? Discuss in pairs.
2. Make three word partnerships in each section to find out what four people want
from work.

3. Use the word partnerships from Exercise B and make a list

IV. Vocabulary
This part is assigned to Ss before class.The teacher provides the references and

if there’s any problem, solve this immediately.

V. Reading 1: Describing your routine Business diary: Eugene Kaspersky
Aim

Ss read about a CEO who works for a Russian security software company and
get some basic information about his job.
Design and steps

1. Ss skim the article quickly and get the main idea;

2. Ss read the article and complete terms matching;

3. T focuses on some important new words, ask Ss make sentences and
paraphrase some difficult sentences;

4. Ss summarize the main idea of the passage;

5. Ss say what they get from the reading.
Learning contents

1.Discussion: a typical day in the life of the CEO of a big company.

2. Answer the questions according to the reading.

3. Tell your partner about your day and your holidays.

4. Words exercises.

VI. Reading 2: This is my job: Business diary: Johan Roets
Aim
Ss read about a banker who Standard Bank Group, to master the related

vocabulary and learn to express themselves.




Design and steps
1. Lead-in: What does a banker do?
2. Ss skim the article quickly and get the main idea;
3. Ss read the article and complete terms matching;
4. T focuses on some important new words, ask Ss make sentences and
paraphrase some difficult sentences;
5. Ss summarize the main idea of the passage;
6. Ss say what they get from the reading.
Learning contents
1. Background information: Standard Bank Group
2.Important words or phrases: executive; solitude
3. Paraphrasing:
1 do my best thinking in the morning and my best administration in the afternoon.
1 sit on two boards and typically have six or eight meetings a week.

4. Discussion: Talk about your leisure activities.

VII. Listening: Working and relaxing
Aim
Ss listen to the recording to know about the typical day of an office worker and
cherish what we have and try to better
Design and steps
1.Play the recording twice, or more often if necessary, pausing occasionally to
give students time to tick the items in the list which are mentioned.
2.Get students to give the answers as a quick-fire whole-class activity.
3. Play the recording twice and get students to complete the notes.
4. Elicit answers from the students and explain any difficulties.
Learning contents
1. Question: What does she like most about her job?
2. In pairs, predict what Ros likes doing to relax.
3. Listen to the final part and check your answers.

4. Say about your typical day.

VIII. Skills: Talking about work and leisure




Aim

After listening to the recording, know how to express about your own job.
Design and steps

1. Require Ss catch the main idea after the first listening. Do not hurry to
complete the blank filling.

2. While listening to the second time, Ss take notes quickly.

3. A role-play.
Learning contents

Jennifer North, Sales Director at Madison in New York, makes two telephone

calls to Cristina Verdi, a fashion buyer in London.

1. Listen and finish the exercises;

2.Work in pairs. Tell your partner how you feel about your work or studies. Use
phrases from the Useful language box.

3. Ask and answer questions about what you do in your free time. Use phrases

from the Useful language box.

IX. Case Study: Hudson Design
Aim
To express what you like and don’t like about your job and what you wan to
change in your job; and try to find a good way to communicate.
Design and steps ( WHAT, WHY, HOW)
1. Read the background, introduction and then identify the problems;
2. State the problems executives have had while on business trips.
3. How to solve these? Discuss what actions the travel agency needs to take.
4. Ss do a task in role -play.
5. Write a letter.
Learning contents
1. Background (Who we are; What we do; What we offer.)
2. Listen to a member of Human Resources interviewing one of the company’s
employees.
3. Meet as two groups: interviewers and employees. Make a list of the problems
and decide which ones are important.

4. Choose three working conditions to change at Hudson Design.




Part Three After Class

I. Homework

1. Write an E-mail in Case study.
Ss should hand in the homework two days before next class so the teacher has
time to check and then help them consolidate the important points in the next
class. A sample email will be sent to Ss on QQ.

2. Finish Exercises in the Workbook.

3. Preview the words in Unit 3.

II. Extracurricular reading for Ss to have further study
[1] iR AE, J T STM 2 TRAT 2 X6 AN RIS G 5 1) i 4 72 2 7. BACIA]
HRERFLAR, 2016(09):51-57.
[2] April CY, D.PT .Words matter: The impact of workplace verbal
aggressiveness on workgroup relationship conflict, work-life conflict, and

employee-organization relationships[J].Public Relations Review,2023,49(1)
[3] AR =24 WIS I 73 e s A 4 8 PR [0 AR ML ST (L 40),2019(06):40-43.
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R Unit 3 Problems R I 6
7
In this unit, students should be able to
s obtain basic language for talking about the problems for them at work or in
_ studies;
7N .
cooperate together in a group to work out problems;
HZR develop reading skills by learning how to grasp the main idea;
write an e-mail to describe the problems at work and present suggestions.
Important points
2 basic knowledge of talking about the problems;
& meeting 'sl'qlls;
letter writing.
R Difficult points
reading skills by learning how to grasp the main idea.
Emphasize a positive mindset: Maintain an optimistic and positive attitude
when facing problems.
B Cultivate innovative thinking: Encourage students to seek innovative methods in
IPN= solving problems.
Develop adaptability: Adapt to changes and challenges in the workplace and
life.
BETT PBL,TBL, etc.
A discussion, practice, question-and-answer;
= case analysis;
FFE B multimedia, blackboard, etc.
Offline resources
1. 55 X FU. Writing Practice for International Business English[M]. b-3: T3
%
HEHR MR R A 2015.
/4 2. BeA, HICF. SER RS I0E HEA R SE R B EM]. 3 :PUR
AL, 2016.

Online resource

http://www.chinadaily.com.cn/



http://www.chinadaily.com.cn/

2 1. Discuss and think: what problems might occur in our life/study/growing

EL S
Bt

up/work?
2. Online learning: (GFTB4E5777%) F—% L1 AFAINKS AR (K
PURSFEAFD

Words and expressions for

Teaching Contents
il problems in work

Talking about problems at | How to describe problems in \

work - work '\.‘

Pd (Listening and discussion) : A\
/ What people want form

What are the biggest MISEE

/

/ |

\ High-style
\"\ Business
MY rentals:
respond to
negative
customer
feedback
///’[' (Case Study)

/

\
\
\
\
7i \

Problems in your place of
study or workplace

\ ~ Should | stay or should |
go
(Reading 2)

problems foryou atwork = z A\
| (Reading 1) B The working situation in a (=
Problems = 8 call center
N

\|

f
f

How to make a choice |

between jobs ”,"]‘
/
/

Telephoning: solving = =
S Sills of solving problems
problems e

(Business skills) How to deal with customer [
feedback
Part One Before Class

I. Students preview new words, expressions and terms; finish the exercises in

“Vocabulary” ; list some problems they might have in their life before Next
Monday.

II. Teachers check the assignments and note down the difficult points.

e e

Part Two In Class
U

it I. Feed-backs on last assignment. Ss do News broadcasting.
WwT

II. Lead- in
Quotation:
“A problem is a chance for you to do your best.”
Duke Ellington (1899-1974), US composer and musician
Face the problems and even difficulties in your life and take an optimistic attitude

to solve them and be a better self.




III. Starting up
Aim
Ss get the main themes of the unit.
Design and steps
Interact with Ss. If Ss do not know how to say, use some words and phrases to
help them. Share the latest information.
Leaning contents
1. What sort of problems might these people have at work.

2. What problems do you have at work / in your studies?

IV. Vocabulary
This part is assigned to Ss before class.The teacher provides the references and

if there’s any problem, solve this immediately.

V. Listening: Typical work problems.
Aim
Ss listen to Jeremy Keeley, a specialist in change leadership, talks about
problems he has at work. Offer solutions to his problems.
Design and steps
1. Play the recording once through so Ss can get the main idea; Then play it
again, stopping after each sentence to explain any difficulties.
2. With the whole class, ask individual students for the answers. Explain any
remaining difficulties.
Learning contents
1. True (T) or false (F). Correct the false ones.
2. Blank filling.
3. Answer the questions.
4. Complete what Jeremy says about meeting new business contacts and

exchanging business cards.

VI. Reading 1: Workplace problems.
Aim

Ss read replies to know the problems of different people at a call-center and
learn to respect and understand others.

Design and steps




1. Ss skim the article quickly and say the points that are mentioned;

2. Finish the exercises.

3. Ss say what they get from the reading.

Learning contents

1. Introduction:

A call center is a centralized department to which phone calls from current and
potential customers are directed. Call centers can handle inbound and/or outbound
calls, and be located either within a company or outsourced to another company
that specializes in handling calls. Call centers focus on one communications
channel, the telephone.

2. Important words or phrases

3. Paraphrasing

4. Work in pairs. Ask and answer questions about problems your parents might

have in life.

VII. Reading 2: A work problem.
Aim

Ss read an article to know the difficulty of choosing to go or to stay and the
possible solutions; cultivate a positive attitude to face and solve the problems.
Design and steps

1. Introduce the background information;

2. T focuses on some important new words, ask Ss make sentences and
paraphrase

some difficult sentences;

3. Ss summarize the main idea of the passage;

4. Ss say what they get from the reading.
Learning contents

1. Background information

2. Important words or phrases: desperate; approach

3. Paraphrasing:

After all, it takes time to be accepted into a successful team. (para.l)
Try to negotiate a return with a lot more money and a promotion. (para.3)

4. Discuss your solutions.
VIII. Skills: Telephoning: solving problems.
Aim




Ss listen to conversations to learn to solve problems; Cultivate innovative
thinking.
Design and steps

1. Listen and fill in the blanks.

2. Use these role cards to role-play a conversation. Use some of the expressions
from the Useful language box.
Learning contents

1. Listen to three conversations about meeting people for the first time.

2. Complete these extracts.

3. Work in pairs or groups of three. Practise the conversation.

IX. Case Study: High-Style Business Rentals
Aim
Ss read the case and decide how to solve the complaints.
Design and steps( WHAT, WHY, HOW)
1. Read the background, introduction and then identify the problems;
2. Discuss what actions the travel agency needs to take.
3. Ss do a task in role -play.
Learning contents
1. Read the ad and get the basic information:

High-Style Business Rentals provides apartments for businesspeople who are
working abroad. Guests usually want to stay in high-quality apartments which are
well furnished and equipped.

2. Listen to the complaints,compare what the online advertisement promises
with the guests’ experience of the apartments. Say what is different.

3. Role-play.
You are Manager at High-Style Business Rentals. Talk to to Jason Parker at Head
Office. Explain the problems you have with High-Style guests. Say that you want
to discuss High-Style’s future advertising policy

X. Summary of the unit, to check if we have achieved the objectives




Part Three After Class

I. Homework

1. Writing an E-mail in Case study.

2. Finish Exercises in Unit 3 in the Workbook .

3. Preview the words in Unit 4; Do an interview among classmates, teachers,
friends on the topic of “travelling experiences” and share this in the next class.

I1. Extracurricular reading for Ss to have further study
[1] EB, E5ET A E 55 G IR 2 B LR AR s b 2 R 2t 7S]
W E AT ECE HE, 2016(05):79-83.
[2] A, 2505 KA A AN B o L i) R S L[], 22 SR SR, 2017(04):249.
[3]1 M5, CEMAFITERII) ZRZE: FTEWIs i BAE AR N]. & E
t
i)™ HL$i%,2023-11-29(006).DOI:10.28907/n.cnki.nxwcb.2023.003410.
U
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BATL R Unit 4 Travel R B 6
In this unit, students should be able to
_ obtain basic language for travel;
HF E*']: learn how to make bookings and check arrangements for a business trip;
AER develop reading skills by scanning for specific information or answering;
comprehension questions that require a more detailed understanding of the text.
Important points
basic language for travel
¥ make bookings and check arrangements for a business trip
BERMER letter writing.
Difficult points
reading skills by scanning for specific information or answering
Cultivate safety awareness: Teach students to pay attention to their own safety
during travel and business trips.
EF Cultivate the ability of independence: Encourage students to independently solve
PN problems during travel and business trips.
Cultivate patriotic feelings: Enhance the love and pride for the motherland through
understanding domestic and foreign travel and business trips.
PBL,TBL, etc.
HETT discussion, practice, question-and-answer;
~ T _ L : :
HIF B role—Play,.case analysis; hierarchical teaching
multimedia, blackboard, etc.
Online resources
1. https://www.163.com/dy/article/HM3478SE0514R9L4.html,CPC Faces: Fan
Jinshi, "The Daughter of Dunhuang'
2. https://newsen.pku.edu.cn/news_events/news/people/9389.html, Fan Jinshi: The
daughter of Dunhuang
HEEBHR

Offline resource
HeH, HCF. SEHBSHEEERLRRSERSEM]. B SR H
R, 2016.



https://newsen.pku.edu.cn/news_events/news/people/9389.html,

1. https://www.bilibili.com/video/BV1v94y1B72n/?vd source=ab60dae54135046
a508e0c936f7bff07 (' EFZE: FOIHAZFHSE)  (There is no limit on the

ié_‘j i?‘ words and submit it to Xuexitong) ; (Key words: cultural legacy; geoeduction
AT
; the daughter of Dunhuang; the stories about China)
2. Read the papers suggested by the teacher.
Teaching Contents
Words and expressions for
pd travel details
Talking about business MiakinG pretravel
favel reparations
§i (Listening and discussion) _ b \
/ Checking travel information ",\ \
A | ilton Tok :
S | Knowledge about Hilton \\ The Gustav
-. \ ; Centre:
\  How to choose and book a N -
Ko . hotel Coordinate
% % Istanbul guide: from the eneanont
(Ml bazaar to the Bosphorus S .y e
(Reading 2) I Knowledge about Istanbul - ditferent
. . i companies
Making booking and | Making bookings fora (Case Study)
checking arrangements S Dusiness travel
- - f
\Businessiskilis) B Checking arrangement fora ./
business travel
TR Part One Before Class
wit

I. Students preview new words, expressions and terms; finish the exercises in
“Vocabulary” ; think of some travelling problems you might have in your trip.

I1. Teachers check the assignments and note down the difficult points.

Part Two In Class

I. Clearing up difficulties. Ss do News broadcasting.

I1. Lead- in

Quotation:

“He who lives sees much. He who travels sees more”.“He who lives sees, but he
who travels witnesses much more”.

http://artbysalman.com/portfolio/the-traveler-dubai-wall-art-print/

I1I. Starting up

Aim



https://www.bilibili.com/video/BV1v94y1B72n/?vd_source=ab60dae54135046a508e0c936f7bff07
https://www.bilibili.com/video/BV1v94y1B72n/?vd_source=ab60dae54135046a508e0c936f7bff07
http://artbysalman.com/portfolio/the-traveler-dubai-wall-art-print/

Ss learn the basic language about travelling and cultivate a global perspective
when travelling.
Design and steps

1. Interact with Ss. If Ss do not know how to say, use words and phrases to help
them.

2. Listen, follow and repeat.
Leaning contents

1. How/when/where/with whom/why/do you travel?

2. What do/don’t you like about travelling?

3. Where can travellers hear or say these things, identify the possible occasions.

IV. Vocabulary
This part is assigned to Ss before class.The teacher provides the references and if

there’s any problem, solve this immediately.

V. Listening: Typical work problems.
Aim
To learn the basic language about choice of the class and the hotel when travel and
learn to express oneself in a clear and direct way.
Design and steps
1. Ss listen to Liz Credé who talks about travelling on business.
2. Answer the questions.
3. Discuss and predict.
4. Follow the recording while watching the script.
5. Repeat and retell.
6. Check the answers.
Learning contents
1.Q&A.
2. Prediction.
3.Answer the questions.

4. Where would you most like to go for a business conference, and why?

VI. Reading 1: Hilton Tokyo.
Aim
Ss read to learn about the Hilton Worldwide Holdings Inc., an




American multinational hospitality company.
Design and steps
1. Ss skim the article quickly and say the points that are mentioned.
2. Finish the exercises.
3. Ss say what they get from the reading.
Learning contents
1. Background information:Hilton Worldwide Holdings Inc.
2. Important words or phrases; word partnerships
3. Paraphrasing
4. Retelling the passage

VII. Reading 2: Dunhuang UNESCO Global Geopark.
Aim

Ss read an article to know more about Dunhuang, the geoheritage of China and the
world; Enhance the pride and sense of identity with one's own cultural heritage.
Design and steps

1. Ask Ss to talk about their homework reading.

2. T focuses on some important new words, ask Ss make sentences and paraphrase
some difficult sentences;

3. Ss summarize the main idea of the passage;

4. Ss say what they get from the reading.

Learning contents

1. Background information:

Since the 2nd century BC, Dunhuang has been a crucial stopover for Western
and oriental merchants who search for trade and business. Carved into the cliffs
above the Dachuan River, the Mogao Caves south-east of the Dunhuang oasis,
Gansu Province, comprise the largest, most richly endowed, and longest used
treasure house of Buddhist art in the world.

2.Important words or phrases

3. Paraphrasing:
...and the Mogao Grottoes, a World Heritage Site, which were excavated in the
Quaternary strata and perfectly embody the combination of geoheritage and culture.
...Among them, the Yardang landform is globally rare for its...

4. True or False questions




VIII. Skills: Making bookings and checking arrangements.
Aim
Ss learn to make bookings and check arrangements; Encourage students to
independently solve problems during travel and business trips.
Design and steps
1. Listen and Answer the questions.
2. Use these role cards to role-play a conversation.
Learning contents
1. Listen to the phone call and choose the correct answers.
2. Role-play the telephone call.Use some of the expressions from the Useful

language box.

IX. Case Study: The Gustav Conference Centre
Aim
Ss read the case and decide how to arrange the clients; Learn to collaborate and
help each other in team or business arrangements; be aware of that honesty and
trustworthiness are the basis of good communication.
Design and steps
1. Read the background, introduction and then identify the problems;

2. How to solve these? Discuss how to meet the needs of different clients.

3. Ss do a task in role -play.
Learning contents

1. Read the requirements.

2. Listen to the recordings and take the notes down.

3. Discuss:
Which meeting room do you want to offer each company?
What will you say to the conference organizer at JooC Designs?
Is there a problem with the seminar rooms?
If so, how can you solve it?

4. Role-play the telephone calls. Take turns playing the role of the Manager and

conference organizer.

X. Summarize the unit to check if we have achieved the objectives.

Part Three After Class




I. Homework

1. Write an E-mail in Case study.

2. Finish exercise D: over to you and check next time.

3. Watch the documentary film: (1 EHZ) HT4; FoHLZHIE #i
)
https://www.bilibili.com/video/BV1v94y1B72n/?vd_source=ab60dae54135046a508
e0c93617bff07, and write an short essay, submit it to the platform Xuexitong;

4. Recite one of the natural paragraphs therein, and it will be checked in the fifth
class hour. Select an excellent representative from among the students who have
completed with particularly good effects, and carry out role-playing before the start
of the next unit, with the identity as a tour guide of the Dunhuang Geopark, to
introduce the cultural heritage in the interaction and answer the questions of tourists.

5. Finish Exercises in Unit 4 in the Workbook .

6. Preview the words and finish the exercises in vocabulary in Unit 5.

I1. Extracurricular reading for Ss to have further study

(1SR OKARF A - R 5 A [l (9] A A BRI K, 2018(19):95-96.
DOI:10.19424/j.cnki.41-1372/d.2018.19.064.

(2114 e, VAR, T 2 77, A ) T 4 60 A R v ] A i 2 [l o 52 52
SR 0 BN O - B 531 5,2016,26(S2):300-303.

[3]Wang X ,Gu Y .Protection and Communication Strategy of Traditional Culture

from the Perspective of Digital Humanities - An Example of Digital Dunhuang
Project[J].SHS Web of Conferences,2023,159
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https://www.bilibili.com/video/BV1v94y1B72n/?vd_source=ab60dae54135046a508e0c936f7bff07
https://www.bilibili.com/video/BV1v94y1B72n/?vd_source=ab60dae54135046a508e0c936f7bff07
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Unit S Food and entertaining

HEE
FMZER

In this unit, students should be able to

learn food words;

grasp the way that fast-food companies have adapted their menus in different
countries to suit local tastes;

make decisions to choose restaurants to entertain customers;

write an e-mail to invite customers to dinner.

e
HRER

Important points
localizing the products and services
making decisions to choose restaurants
letter writing.

Difficult points

make decisions to choose restaurants to entertain customers;

B
TIAR

Emphasize the concept of healthy eating: Guide students to establish healthy
eating habits.

Promote local catering brands: Enhance recognition and support for local brands.

Understand the significance of the localization of international catering brands:

Cultivate an open and inclusive mindset.

TR
- T
MFE

PBL,TBL, etc.
discussion, practice, question-and-answer;
multimedia, blackboard, etc.

case analysis;

HERIR

Offline resources
5 M. Writing Practice for International Business English[M]._Lifg: A
WK S H A 2015.
B, HIOP. SR 55l
JiAL, 2016.

Online resources

B bR 515 R SAEM]. )0 BBURZEH

1. www. chinadaily.com.cn

2. My, 58 P [ S B A M R0 R BUCOR TR AF T[] DY 1 e i 2 e 2
##,2018(06):30-34+50.



coco://sendMessage?ext={

2HEHE Prepare a presentation about a Chinese dish which they can cook or like. They can
23]¥% 1t | improve and polish this in winter holiday and get ready for the contest.
p p y g y
Teaching Contents
dishes from different countries
listening and discussion: |t
e § sorts of food and parts of a menu
entertaining clients
Reading L: Fast food in adaptation of menu in different
India Giciol Case study: which
Foodand Entertaining
restaurant
Reading 2: Fast food ,
N expansion of fast-food restaurants
restaurant A
Business skills : Making " e""'pressmfns ?rgmns
> opinions,agreering disagreeing and
H decisions making decisions
TR
ans Part One Before Class

“Vocabulary” before Next Monday.

II. Lead- in

Quotation

engagement.

I. Students preview new words, expressions and terms and finish the exercises in

I1. Teachers check the assignments and note down the difficult points.

Part Two In Class

I. Feed-backs on last assignments. Ss do News broadcasting.

Rest is a good thing, but boredom is its brother.
Duke Ellington (1899-1974), US composer and musician
Rest, which is generally considered to be beneficial and necessary for our Well-
being, can sometimes lead to boredom. In other words, when we take a break or

rest from our usual activities, there is a possibility that we might feel bored or lack




III. Starting up
Aim
Ss get the main themes of the unit.
Design and steps
Interact with Ss. If Ss do not know how to say, use these words and phrases to
help them. Share the latest information.
Leaning contents
1. What do business people usually have for breakfast/lunch/supper?

2. Typical dishes in some countries and the adjectives.

IV. Vocabulary
This part is assigned to Ss before class.The teacher provides the references and

if there’s any problem, solve this immediately.

V. Reading 1: India likes fast-food chains
Aim
Ss read replies to know India fast food restaurants and its localization.
Design and steps
1. Ss skim the article quickly and say the points that are mentioned.
2. Finish the exercises.
3. Ss say what they get from the reading.
Learning content

1. Background information:

Just like Indian culture, food in India has been influenced by various
civilizations, which have contributed their share in its overall development and the
present form.

2. Important words or phrases: vegetarian, topping

3. Paraphrasing:

Busy lives, higher salaries and an increasing number of women at work all mean
there is a lot of demand in India for fast food. (para. 1)

International fast-food companies like McDonald’s know how important it is to
adapt their food for Indian tastes. (para. 4)

4. Work in pairs. Ask and answer questions about problems your might have
when you have in a foreign restaurant.

5. Choose a fast-food chain in China and decide on two ways to improve it.




VI. Reading 2: Yum plans to be the McDonald’s of China
Aim

Ss read an article to know an example of restaurant in China; understand their
own strengths, weaknesses, interests, and values, and guide them to make
reasonable career plans; better adapt to the workplace and handle interpersonal
relationships.
Design and steps

1. Introduce the background information;

2. T focuses on some important new words, ask Ss make sentences and
paraphrase
some difficult sentences;

3. Ss summarize the main idea of the passage;

4. Ss say what they get from the reading.
Learning contents
1. Background information

Yum China Holdings, Inc. is China’s leading restaurant company with a vision of

becoming the world’s most innovative pioneer in restaurant industry. From a
single restaurant in 1987, the company operated 9,295 restaurants in over 1,400
cities and towns spanning every province and autonomous region across mainland
China as of the end of March 2020. It now has the exclusive right to operate and
sub-license the KFC, Pizza Hut and Taco Bell brands in China, and owns the East
Dawning, Little Sheep, Huang Ji Huang and COFFii& JOY concepts outright.
2. Important words or phrases
3. Paraphrasing
The company is trying to copy that success in India and other parts of Asia with
more local dishes, extended hours and breakfast. (para.4)
Executives call the brand’s performance in the USA’ disappointing’’ and

‘terrible’. (para.7)

4. Discuss your solution.

Do you think more fast-food restaurants are a good idea?

V. Listening: Typical work problems.
Aim

Ss listen to Jeremy Keeley, a specialist in change leadership, talks about




problems he has at work. Offer solutions to his problems.
Design and steps
1. Play the recording once through so Ss can get the main idea; Then play it
again, stopping after each sentence to explain any difficulties
2. With the whole class, ask individual students for the answers. Explain any
remaining difficulties.
Learning contents
1. True (T) or false (F). Correct the false ones.
2. Blank filling.
3. Answer the questions.
4. Complete what Jeremy says about meeting new business contacts and

exchanging business cards.

VIII. Skills: Telephoning: solving problems.
Aim
Ss listen to conversations to learn to solve problems. Stay cool when you face
some difficult problems.
Design and steps
1. Listen and fill in the blanks.
2. Use these role cards to role-play a conversation. Use some of the expressions
from the Useful language box.
Learning contents
1. Listen to three conversations about meeting people for the first time.
2. Complete these extracts.

3. Work in pairs or groups of three. Practise the conversation.

IX. Case Study: High-Style Business Rentals
Aim
To choose the right place for guests and cultivate the ability to make good

arrangements.
Design and steps

1. Read the background, introduction.

2. Compare the different restaurants.

3. Discuss to make a decision.

4. Ss do a task in role -play.




Learning contents

1. Read the ads.

Learn from the ads to make one in the next semester.

2. Slogan, introduction, menu, what people say.

3. The information and the preferences of the customers.
4. Discussion and invitation to the restaurant.

5. Role-play.

X. Summarize the unit to check if the objectives are achieved.

Part Three After Class

1. Homework

1.Write an E-mail in Case study.
2. Finish Exercises in Unit 3 in the Workbook .
3. Preview the words in Unit 6; Introduce a Chinese dish you like and show how

to make it.

I1. Extracurricular reading for Ss to have further study
[1] DeSCoe. 5 6 A w7 4 SR A A B 5t —— DA L g 91 (7). 1L B it REEU
%2.2023(15):34-43.
[2] F&rEEA A AE RIS IE R V] IAEHEE
hi%),2021(09):190-191.DOI:10.19921/j.cnki.1009-2994.2021-09-0190-093.
TV 55 5 A E A [ AR A0S SRS A 7T (0] 7 Mk £835F,20138,(03):76-77.
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FITHATR Unit 6 Buying and Selling R B 6
In this unit, students should be able to
talk about what products people buy and when and how often they buy them;
2 H bR know some global companies and the reasons for their successes;
FIEER use information about products to buy or sell;
write an email to a manufacturer to ask for catalogue, price list and product
samples which are interested in .
Important points
use information about products to buy or sell
B write an email to a manufacturer
=9 Y=1 letter writing.
Difficult points
know some global companies and the reasons for their successes
Cultivate the awareness of integrity: Emphasize the importance of honesty and
trustworthiness in buying and selling.
HE Promote the spirit of working hard: Motivate students to work hard through the
PN = cases of successful companies.
Cultivate innovative thinking: Explore the innovations of successful companies
and encourage students to develop innovative capabilities.
PBL,TBL, etc.
HETTA discussion, practice, question-and-answer;
‘*nj;g case analysis;
multimedia, blackboard, etc.
o 1 DA-TERR R RA AL nt: JEstHRE 2 7] ki, 2022.
FEETIR L
2. www. chinadaily.com.cn
Z2HEEE

%33 @it

Prepare a presentation about a Chinese company.
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Teaching Contents

listening and discussion:

entertaining clients

Reading L: Fast food in

India
Foodand Entertaining

Reading 2: Fast food

restaurant

Business skills : Making

decisions

“Vocabulary” before Next Monday.

II. Lead- in
1. What was the last thing you bought?
2. Where did you buy it?
3. What do you usually buy online?
Quotation:

I buy when other people are selling.

to purchase when others are selling.
I1I. Starting up
Aim

Ss get the main themes of the unit.

Design and steps

Part One Before Class

I. Students preview new words, expressions and terms and finish the exercises in

I1. Teachers check the assignments and note down the difficult points.

Part Two In Class

I. Feed-backs and review of the key points. Ss do news broadcasting.

J. Paul Getty (1892-1976), US entrepreneur, oil-industry executive and financier
This sentence conveys an investment strategy or idea, namely to look for the

opposite operating moment in the market, which possibly means to spot the chance

dishes from different countries
sorts of food and parts of a menu
how to entertain clients

adaptation of menu in different

countries

Case study: which
restaurant

N expansion of fast-food restaurants

EXpressions Tor giving

MWl opinions,agreering,disagreeing and

making decisions




Interact with Ss. If Ss do not know how to say, use these words and phrases to
help them. Share the latest information.
Leaning contents

1. Listen to three people talking about the products they buy. Where and
when do they buy them? Complete a chart.
2. Work in pairs. Choose two other products you buy. Talk about where and

how often you buy them.
IV. Vocabularyl &2

This part is assigned to Ss before class.The teacher provides the references and
if there’s any problem, solve this immediately.
V. Reading 1: A success story
Aim

Ss read replies to know a brand: Uniqlo; draw the strong points from the foreign
brands.
Design and steps
1. Ss skim the article quickly and say the points that are mentioned;
2. Finish the exercises.
3. Ss say what they get from the reading.
Learning contents

1. Background information:UNIQLO is a well-known Japanese brand that
offers a wide range of high-quality clothing and accessories. It is renowned for its
simple, functional, and stylish designs that cater to a diverse customer base.

2. Important words or phrases:flag-ship store; collection

3. Paraphrasing
The company sells high-quality casual clothes at low prices. (para.l)
The relaunch of Uniglo began in November 2006 with the opening of a flagship
store in New York. (para.2)

4. Work in pairs. Ask and answer questions about problems your parents might
have in life.
VI. Reading 2: IKEA: lower prices, higher sale
Aim

Ss read an article to know a global company: Ikea and draw the strong points
from the successful foreign brands.
Design and steps

1. Introduce the background information;




2. T focuses on some important new words, ask Ss make sentences and
paraphrase

some difficult sentences;

3. Ss summarize the main idea of the passage;

4. Ss say what they get from the reading.

Learning contents

1. Background information:

IKEA is a renowned global home furnishing brand with a significant presence
around the world. It was founded in Sweden and has since expanded to numerous
countries.

The company is renowned for its wide range of stylish and functional furniture,
home accessories, and household items. IKEA offers products that are designed to
be affordable yet durable, making them accessible to a broad customer base.

2. Important words or phrases:

Innovative, furnishing, specialize in

3. Paraphrasing

It wanted to make innovative, stylish products and to keep prices down. (para.3

)

There were not enough security staff and police to manage the crowd, and some
people hurt themselves in the rush to get into the store! (para.5)
4. Discuss: What makes a business successful?
VII. Listening: How to sell
Aim
Ss listen to Rose, a management consultant, to get some advice about selling.
Design and steps
1. Play the recording once through so Ss can get the main idea; Then play it again,
stopping after each sentence to explain any difficulties.
2. With the whole class, ask individual students for the answers. Explain any
remaining difficulties.
Learning contents
1.Listen to Ros talking about what being a successful buyer involves.
2. Answer the question: What’s the best thing you have bought?
3. What advice would you give to new sales staft?

4. What mistakes do salespeople often make?




VIII. Skills: Describing a product.
Aim
Ss listen to conversations to learn to describe a product.
Design and steps
1. Listen.
2. Fill in the blanks.
3. Role-play a conversation. Use some of the expressions from the Useful
language box.
Learning contents
1. Listen to an ad for a new women’s bag;
2. Exchange experiences of buying.
3. Work in pairs or groups of three as if they were on a trade fair. Practise the

conversation.

IX. Case Study: NP INNOVATIONS
Aim
Ss read the case and decide how to choose products.
Design and steps
1. Ss read the background, introduction.
2. Ss identify the problems.
2. Ss do a task in role -play.
Learning contents
1. Background information:

NP Innovations (NPI) is a group of stores in Seattle, US, selling gifts for the

home, office and travel. At present, the company is looking for an exciting product

to add to its toy or sports goods sections.
2. Listen to the conversation.
3. Discuss the features of a product.
4. Tell each other about your products and complete the chart for the other two
products.

5. Role-play.

X. Summary of the unit.




Part Three After Class

I. Homework

1. Everyday news from Chinadaily the website.

2. Write an E-mail in Case study.

3. Finish Exercises in Unit 6 in the Workbook .

4. Preview the words in Unit 7 and finish the exercises in the “Vocabulary”.
5. Describe a person you know about and share the description with the

classmates.

I1. Extracurricular reading for Ss to have further study
[1] EABNAL R A B 4CE 8 B AL A B/ N K FHLED BE 1T It A B SR s
7
[J]. 7 ML 2 57,2023(02):66-68.DOI:10.19905/j.cnki.syjj1982.2023.02.030.
[2] AR 1 ity R ] oo P SR —— i 7 M S5O £ 0] [ b
%%,2023(12):80-82.
[3] it 8, 2 8 S R FED . e S e 257 ) o [ i o 42 S AT 85 L ot o it
it
ZH[I]. 7 L4 55,2023(01):87-95.DO1:10.19905/j.cnki.syjj1982.2023.01.058.
[4XIE A 7 L [ Al 2 8 s F 7 [0]. S B 55 2677 77,2023,44(11):1-
3+8.
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BT Unit 7 People R B 6
In this unit, students should be able to
describe characteristics of a person;
#FE BT brainstorm a list of qualities necessary to be a successful businessperson;
RIZR suggest possible solutions to deal with problems at work;
write a reply to someone who asks for suggestions for their problems at work.
Important points
qualities necessary to be a successful businessperson;
write an email to a manufacturer
aE possible solutions to deal with problems at work
H A .
letter writing
Difficult points
suggest possible solutions to deal with problems at work;
Cultivate leadership: Discuss the leadership traits and management styles of
successful people.
HE Improve communication skills: Effectively communicate with others to solve
PN = conflicts and problems.
Emphasize the sense of responsibility: Let students understand the importance of
responsibility and commitment in management.
PBL,TBL, etc.
BETTA discussion, practice, question-and-answer;
ki case analysis;
MFEB o
multimedia, blackboard, etc.
Offline resources
1. Weng, Fengxiang. Writing Practice for International Business English, Shanghai:
Shanghai Jiao Tong University Press, 2015.
P 2. BTG 55 S R0 M) DG BPCRS iRkt 2009

Online resources

1. http://www.xinhuanet.com/english/
2. http://www.chinadaily.com.cn/

3. CNKI



http://www.xinhuanet.com/english/
http://www.chinadaily.com.cn/
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Describe a person you know about and tell the strong points of this person.

ey
N
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Teaching Contents

advantages and disaavantages

of working at home orin the

" = = . fi
listening and discussion: s
L describing characteristics o
Managing people \ D

good and bad management

style

. ctors'corts buted fo Andres Case study: Tell us
People Reading 1: Andrea Jung 2
Jung's success about it
\ Reading 2: A famil
\ € ! g d I y HOW to manage a family business
business skills \
S Business skills : Dealing describing problems, responding
with problems [ and making suggestions
Part One Before Class

I. Students preview new words, expressions and terms and finish the exercises in

“Vocabulary” before Next Monday.
I1.Teachers check the assignments note down the difficult points.

Part Two In Class

I. Feed-backs and review of the key points. Ss do news broadcasting.

II. Lead- in
Quotation:
A company is only as good as the people it keeps.
This sentence highlights the significance of employees for the company. It
indicates that the qualities, capabilities, attitudes, and behaviors of employees, and
other aspects directly influence the quality and performance of the company.

III. Starting up
Aim
Ss know better about themselves through a quiz.
Design and steps
Interact with Ss. If Ss do not know how to say, use these words and phrases to
help them. Share the latest information.

Leaning content




A quiz about how much you know about yourself.

IV. Vocabulary
This part is assigned to Ss before class.The teacher provides the references and if

there’s any problem, solve this immediately.

V. Listening: Managing people
Aim
Ss listen to Rose, a management consultant, talk about the people she likes to

work with; be aware of the strong points the employees could have.
Design and steps

1.Play the recording once through so Ss can get the main idea; Then play it again,
stopping after each sentence to explain any difficulties

2. With the whole class, ask individual students for the answers. Explain any
remaining difficulties.
Learning contents

1. Answer the questions
Why did team members hide information from one bad manager?
Why were the team members not prepared to take any risks?

2. Complete the interview

3. Retell the main idea.

4. Discuss:What kind of people do/don’t you like working with?

VI. Reading 1 Andrea Jung ( This part has been added to the Unit 1)

VII. Reading 2: A family business
Aim

Ss read an article to know an Italy Clothing company and to learn from foreign
companies.
Design and steps

1. Introduce the background information

2. Focus on some important new words, make sentences and paraphrase
some difficult sentences;

3. Ss summarize the main idea of the passage;

4. Ss say what they get from the reading.

Learning contents

1. Background information:

The Benetton Group has a consolidated identity comprised of colour, authentic
fashion, quality at democratic prices and passion for its work: these values are
reflected in the strong, dynamic personality of the brands United Colors of Benetton
and Sisley.




2. Important words or phrases: Guru; at the wheel

3. Paraphrasing:
1t also funds schools, culture events and spectacular sports facilities. (para.4)
Following Harvard, where he studied with management guru Michael Porter, he
spent a year working as an analyst at Goldman Sachs.(para.6)

4. Complete a CV

VIII. Skills: Dealing with problems.
Aim
Ss listen to conversations to learn to deal with problems and try to build up win-
win thinking.
Design and steps
1. Listen and fill in the blanks.
2. Role-play a conversation.
Learning contents
1. Discussion about some suggestions to solve the problems between people.
2. The employee's request to have his classes paid by the company.
3. Role-play. An office worker in a car-hire firm wants to start work later in the
morning, but the manager does not agree. Practise the conversation.

IX. Case Study: Tell us about it.
Aim
Ss read the case to listen the problems and solutions and offer ways of dealing
with the problems. Be creative in thinking.
Design and steps
1. Read the background, introduction and then identify the problems;
2. How to solve these problems in a coffee importing company?
3. Ss do a task in role -play.
Learning contents
1. Background information:

A magazine, Business Today, has a message board on its website called Office
Life. People who have problems at work can leave messages there, either online or
by phone. Readers comment on the problems and give advice about how to solve
them.

2. Listen to the conversation. Q&A.

3. Discuss the problems and decide what each person should do to solve them.

X. Summary of the unit.




Part Three After Class

I. Homework
1.Write an E-mail in Case study.
2. Finish Exercises in Unit 7 in the Workbook .

3. Preview the words and finish the exercises in vocabulary in Unit 8.

I1. Extracurricular reading for Ss to have further study
[1] %52, CEWRAFERIL) BAZFE: {TiEIRY A BT BN, A E
H
Fi ) HL4R,2023-11-29(006).DOI:10.28907/n.cnki.nxwcb.2023.003410.
[2] 2023%F<254 4 5 52 7 A b A [ 07, 7 [ 4k 5% ,2023(12):8-9.
[3] 20224 F 82 g i v A [J]. o [ £k 58,2022(12):8-9.
[4] BBSZIA.SE RO BN 17 20234F <2500 4 B S0 3 A b AT B0 sz ).
Hh [ £k 58,2023 (12):82-85.
[S] #FArAHE. 202245250 47 FE 52 1 ) A b A5l 44 @i [J]. H B Al 5%
,2022(12):87-89.
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BATL R Unit 8 Advertising R B 6
In this unit, students should be able to
_ describe markets by using numbers;
#F B Ar talk about features of TV adverts;
RIZR present advantages and disadvantages of advertisements on Internet;

write a plan of an advertising campaign for the launch of a new product .
Important points

describe markets by using numbers;

2 write a plan of an advertising campaign for the launch of a new product;
HefE R letter writing
Difficult points

talk about features of TV adverts;

Cultivate correct values: Guide students to establish positive and healthy values
and avoid the influence of bad advertisements. Pay attention to integrity in
advertising planning and not exaggerate the effect of the product.

HEiK Improve the awareness of innovation: Encourage students to show innovative
VIPN=t thinking in advertising creation.

Pay attention to social responsibility: Advertisements should pay attention to
social issues and convey positive energy. Comply with relevant laws and
regulations in advertising activities.

PBL,TBL, etc.

HETTA discussion, practice, question-and-answer;
ki case analysis;
MFEB o
multimedia, blackboard, etc.
Offline resources
1. BESE. DR & 08B 45 A BORM]. bt o E N RCK S AL, 2010.
o 2.0.C. E5. ml e 520 . Jbnl: ANRESEHRFE, 2018
FHFERIE

Online resources
1. www.chinadaily.com.cn/;

2. 7L, GEORGCTE HEIE) s n ey s (E KO MR
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Share one of your favorite ads and say why you like it.

Teaching Contents

listening and discussion: / —
s w < describing markets
3 Good and bad advertising \ -
/ I what makes an advert effective
/
/

/
/ _— Reading 1: TV commercials §
Advertising Excelsior Chocolate
~— Reading 2: Advertising on ) _ ; Products
\ ] N social media sites are a hit for ads
\ the Internet \
\

phrases used In meetings and

f//

Volkwagen's Black Beetle advert

Case study:

Business skills :

negotiations and also in social

Participating in discussions

situations

Part One Before Class

I. Students preview new words, expressions and terms and finish the exercises in

“Vocabulary” before Next Monday.
I1. Teachers check the assignments note down the difficult points.

Part Two In Class

I. Feed-backs and review of the key points. Ss do news broadcasting.

II. Lead- in

What’s your favourite ad? Tell us WHY?

Quotation:

Nobody counts the number of ads you run. They only remember the impression you

make.
William Bernbach (1911-1982), US advertising executive

Focus on the quality and effect of advertisements and strive to create advertising
works that can leave a deep impression on people.

I1I. Starting up
Aim
Ss know some basic knowledge about advertising.
Design and steps
Interact with Ss. If Ss do not know how to say, use these words and phrases to
help them. Share the latest information.
Leaning contents




Do an advertising quiz.
Watch a video: Mother's heartbeat is unique.

IV. Vocabulary
This part is assigned to Ss before class and check the answers quickly, if there’s

any problem, solve this immediately.

V. Reading 1: TV commercials: a Volkswagen’s Black Beetle ad
Aim

Ss read an article to appreciate an Beetle ad.
Design and steps

1. Introduce the background information

Volkswagen Group, also called Volkswagen AG, major German automobile
manufacturer, founded by the German government in 1937 to mass-produce a low-
priced ‘people’s car. Volkswagen production expanded rapidly in the 1950s. The
company introduced a model with small size, unusual rounded appearance. A
landmark advertising campaign helped to popularize the car as the ‘Beetle’ and
promoted its size and unconventional design as an advantage to the consumer. The
campaign was very successful, and the Beetle was for many years the most-popular
imported automobile in the United States. Although Volkswagen made many detail
changes to the Beetle, the basic rear-engine design and rounded shape remained the
same.

2. Focus on some important new words, make sentences and paraphrase
some difficult sentences;

3. Appreciate the ad;

4. Ss summarize the main idea of the passage.
Learning contents

1. Appreciation the Beetle ad and re-description;

2. Important words or phrases

3. Paraphrasing:
Luca De Meo, Marketing Director, wants to see a 50-50 split between men and
women for the new car. (para.2)
It races past the other insects and cuts corners, just like a high performance car.

(para.3)
4. Learn to describe an ad and improve students’ homework before class.

VI. Reading 2: Advertising on the internet: Social media sites are a hit for ads
Aim
Ss read an article to know the importance of advertising on the internet and be




creative when advertising.
Design and steps
1. Introduce the background information;
2. Focus on some important new words, make sentences and paraphrase
some difficult sentences;
3. Ss summarize the main idea of the passage;
4. Ss say what they get from the reading.
Learning contents
1. What is the Super Bowl?

Super Bowl, in U.S. professional gridiron football, the championship game of
the National Football League (NFL), played by the winners of the league’s American
Football Conference and National Football Conference each January or February.
The game is hosted by a different city each year. The day of the Super Bowl game,
known as Super Bowl Sunday, has evolved into an unofficial American holiday,
with viewing parties held in homes, taverns, and restaurants throughout the country.

2.Important words or phrases

3. Paraphrasing
This year, it released a teaser advertisement featuring a chorus of dogs dressed as
Star Wars characters. (para.3)

4. Discussion.

VII. Listening: Good and bad advertising
Aim
Ss listen to understand what makes an advert really effective.
Design and steps
1. Play the recording once through so Ss can get the main idea; Then play it
again, stopping after each sentence to explain any difficulties.
2. With the whole class, ask individual students for the answers. Explain any
remaining difficulties.
Learning contents
1.Can you give an example of a bad advert?
2. What makes an advert really effective?
3. Role play the situation.

VIII. Skills: Participating in discussions
Aim
Ss learn the skills in discussion and communication with people.

Design and steps




1. Listen and fill in the blanks.
2. Role-play a conversation.
Learning contents
1. New ways of advertising their business.
2. A marketing meeting to discuss the launch of a new range of biscuits and
how to promote it.

IX. Case Study: Excelsior Chocolate Products
Aim
Ss analyse an case to learn the best ways to advertise a new product.
Design and steps
1. Read the background, introduction and then identify the problems;
2. How to solve these?
Learning contents
1. Background information
2. Discuss which option in each category is the best for the company.
3. Role-play.

X. Summary of the unit.

Part Three After Class

I. Homework

1. Write a short description of your plans for the launch of the new chocolate bar.
2. Finish Exercises in Unit 8 in the Workbook .

3 . Preview the words in Unit 9. Describe a person you know about.

I1. Extracurricular reading for Ss to have further study
[1] BHE. PR & MEBIPEITIMI, FR: HPOR AL, 2016.
[2] H20155F9 3 1 HASHEAT KBk (A NRISAIE 53D
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BATL R Unit 9 Companies R B 4
In this unit, students should be able to
know the top companies in China and other countries;
#FE Hm describe the good qualities of good leaders and the common features of good
FMER :
companies;
obtain the skills of presenting a company
Important points
describe the good qualities of good leaders and the common features of good
H companies;
EY=0 Y= obtain the skills of presenting a company
Difficult points
familiarize the current situation of joint venture companies at home and abroad
Cultivate patriotic feelings: Enhance students’ national pride by introducing
domestic successful enterprises.Motivate students to learn from successful cases
and have the courage to start a business.
B Cultivate an international perspective: Understand the development experience
AR of internationally renowned enterprises.
Advocate green development: Promote the green and environmental protection
concept of successful enterprises.
PBL,TBL, etc.
BETTA discussion, practice, question-and-answer;
‘ﬁég case analysis;
multimedia, blackboard, etc.
Offline resources
1. Weng, Fengxiang. Writing Practice for International Business English,
Shanghai: Shanghai Jiao Tong University Press, 2015.
— 2. 85, HICT. SR 598 DB bR 55 R S M]. B3 s B0REE

H it 2016.

Online resources

http://www.chinadaily.com.cn/
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Introduce your favorite company and say why you like it.
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Teaching Contents

Different types of business

Good qualities of a good
leader

Describing a favorite
company
(Listening and discussion)

The common features of
good companies

M\ Presenting

The names and reasons of . j Veurcempany
s perfectly

z : New Markets for Gamesa your favorite companies /1
" ( Reading 1) " j {Gase Ssudy)

Gamesa’s strategy for growth @il

Starbucks’ new market:
Indian joint venture
(Reading 2)

' Skills of making a good
| Starting a presentation - presentation
(Business skills )

Procedures of a good
presentation

Part One Before Class

I. Students preview new words, expressions and terms and finish the exercises in

International marketing
strategy

“Vocabulary” before Next Monday.

II. Teachers check the assignments note down the difficult points.

Part Two In Class

I. Feed-backs and review of the key points. Ss do news broadcasting.

II. Lead- in
What’s your favourite company? Tell us WHY?
Quotation:
Companies, like people, cannot be skillful at everything.
by Dorothy Leonard, US academic and business author
This statement means that just as individuals have their own areas of expertise and
limitations, companies also have their own boundaries and cannot excel in all
aspects. It highlights the need for companies to identify their core competencies and
focus on those areas where they can truly excel. It also emphasizes the importance of
strategic decision-making in choosing which areas to prioritize and where to seek
external support or partnerships to fill the gaps. In essence, it recognizes that
companies, like people, have their own limitations and need to make strategic




choices to maximize their success.

III. Listening: Managing people
Aim
Ss listen to Jeremy Keeley, a specialist in change leadership, talking about his
favourite company.
Design and steps
1. Play the recording once through so Ss can get the main idea; Then play it
again, stopping after each sentence to explain any difficulties .
2. With the whole class, ask individual students for the answers. Explain any
remaining difficulties.
Learning contents
1. What type of company would Jeremy like to work for?
2. What do the best companies have in common?
3. What are these companies famous for?

IV. Reading 2: BYD Plans Big Commercial-Vehicle Push
Aim

Ss read an article to know a Chinese company and build up national confidence.
Design and steps

1. Introduce the background information;

2. Focus on some important new words, make sentences and paraphrase

some difficult sentences;

3. Ss summarize the main idea of the passage;

4. The teacher will invite an alumna who now works at BYD to share stories
about the company.

Learning contents

1. Introduction:

BYD Co. Ltd. is a publicly listed Chinese conglomerate manufacturing
company headquartered in Shenzhen, Guangdong, China. It was founded by Wang
Chuanfu in February 1995.The company has two major subsidiaries, BYD Auto and
BYD Electronic. BYD Company manufactures automobiles, buses, electric bicycles,
trucks, forklifts, solar panels and rechargeable batteries. It has grown to become a
major manufacturer of automobiles (most notably full-electric and hybrid cars,
buses, trucks, etc.), battery-powered bicycles, forklift, solar panels and rechargeable
batteries.

2. Paraphrasing

BYD is best-known for its passenger cars, where it vies with Tesla Inc. for global




leadership and is fast-growing outside of China. (para. 3)
BYD, whose shareholders include Warren Buffett’s Berkshire Hathaway Inc., also
has its eye on global markets. (para. 3)
3. Discussion:
What electric car brands do you know?

What are the advantages of electric cars over traditional fuel cars?

Part Three After Class

I. Homework
Presenting a company.
I1. Extracurricular reading for further study
(17 W 6, S e B e, 55 T RE VR AR 3B 0 T 7 —— LA LRI 393 4= )
[J].ﬁuﬁ@éé{%,%%(%):185-188.DOI: 10.19995/j.cnki.CN10-1617/F7.2024.06.185..
(21 SO B REURTT A8 B SR 2o A —— DA B3 D i [0, 7 Jg 42
7%,2024(03):47-53.D0I:10.19995/j.cnki.CN10-1617/F7.2024.03.047.
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—. BOTHR
BT Unit 10 Communication R B 2

In this unit, students should be able to

familiarize with the different methods of communication and communication
skills;
¥ B v know the types of social networking and its functions;

understand the role of communication technology at work and laws on overtime
payments;

obtain the skills of communicating bad news and making arrangement by phone.

Important points
different methods of communication and communication skills;
types of social networking and its functions;
HF role of communication technology at work;
letter writing.
Difficult points

skills of communicating bad news and making arrangement by phone.

Cultivate the awareness of civilized etiquette: Pay attention to politeness
and respect in communication.
Promote the excellent traditional Chinese culture: Integrate the communication
B wisdom in traditional culture into teaching.
PINK Cultivate the ability of cross-cultural communication: Understand and respect the
communication methods of different cultural backgrounds.
Stimulate the thinking of innovative communication methods: Adapt to the
development of the times.
T PBL,TBL, etc.
~ discussion, practice, question-and-answer;
MFR multimedia, blackboard, etc.

Part One Before Class

Students preview new words, expressions and terms and finish the exercises in

“Vocabulary” before Next Monday.

Part Two In Class
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I. Reading 2: E-mail and overtime.
Aim
Ss read an article to know some ideas on overtime.
Design and steps
1. Focus on some important new words, make sentences and paraphrase
some difficult sentences;
2. Ss summarize the main idea of the passage.
Learning contents

Discussion: How to deal with overtime work?

I1. Skills: Making arrangements
Aim
To learn to make arrangements.
Design and steps
Listen and match the phone call arrangements.
Learning content

People making arrangements on the phone;

Part Three After Class

Review the important points and make preparations for the final exam.
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